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What Is Enough?
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Time to Think:

When you see this icon, you’re going to want to 
write in your notebook/workbook.  You’ll need to 
reflect on your answers from time to time.  Use 
this as a little reminder to think and record.
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What to expect:
 Your Financial Goals
 Your Life Line
 Consumer or Citizen
 What is Financial Independence?
 Your Lifetime Earnings
 Your Income Today
 Your PIN/FIN

Part 1
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Financial Integrity / Fulfillment

 All change is Personal
 This is not about budgeting.
 This is not about retiring.
 This is about Cash and 

Cash Flow Awareness
 Let’s Face Your Money Myths
 & Utilize Tools for greater Money Awareness
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Answer These Questions:
*Q

uestions from
:  Your M

oney or Your Life

 Do you have enough money?    Yes /   No
 Are you spending enough time with your family and friends ?    Yes /   No
 Do you come home from your job full of life ?    Yes /   No
 Do you have time to participate in things you believe are worthwhile ?    Yes /   No
 If you were laid off from your job, would you see it as an opportunity ?    Yes /   No
 Are you satisfied with the contribution you have made to the world ?    Yes /   No
 Are you at peace with money ?    Yes /   No
 Does your job reflect your values ?    Yes /   No
 Do you have savings to see you through 6 months of normal living expenses ?    Yes /   No
 Is your life whole?  Do all the pieces – your job, your expenditures, your relationships, your values – fit 

together ?    Yes /   No

If you answered “No” to even one of these questions, these sessions will help.
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Results Prior Graduates Completing Entire Series:
 They get out of debt on their own terms
 They spend less
 They save more
 They base their transactions (getting, spending, investing and giving) on their own 

personal values. 
 They achieve a degree of financial independence that allows them to spend their time 

doing what is fulfilling for them.

Let’s Get Going…
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Connecting The Dots (4 straight lines)

Resources
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Connecting The Dots (4 straight lines)

Resourceful
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Your Financial Goals: (check all that apply)

 Reduce stress around money.
 Have more clarity about money.
 Feel more in control and empowered about money.
 Get out of debt faster than I thought possible.
 Live within my means and develop savings.
 Get to the point where I can choose the type of work I 

do, paid or not.
 Connect with a greater meaning and purpose in my life.
 More time for activities and people important to me.
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Financial Integrity

 What Is Integrity?
 One definition:
 the state or quality of being entire or complete; 

wholeness; entireness; unbroken; 
Moral soundness; honesty; freedom from corrupting 
influence or motive; -- used especially with reference to 
the fulfillment of contracts.

 How is our society being impacted by Affluenza?
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What is Affluenza?

 Affluenza:  Af • flu • en • za n. 
1. An epidemic of stress, overwork, shopping and debt 

caused by dogged pursuit of the American Dream. 
2. The bloated, sluggish and unfulfilled feeling that 

results from one's efforts to keep up with the 
Joneses.

3. An unsustainable addiction to economic growth. 
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Symptoms of ‘Affluenza”

 Spending more than you earn
 Unpaid bills
 Investment worries
 Work’a’holism
 Minimal time 

for family
 No time for service
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Affluenza
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Consume’r’

Consume: “to use up; 
to spend wastefully; 
to squander; to 
destroy…”

 U.S. consumers spent a record $13.3 Trillion last 
year… yet with only 4.25% of the world’s population 
– we consume >26%** of the World’s Resources
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Creating Consumers

 Prior to 1920, Americans were called 
citizens.

 In the 1920’s Industrial Revolution 
machinery created products faster 
than we could consumer them.

> 
Products > 

Leisure Time
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Creating Consumers

 1929 Herbert Hoover introduced ‘standard of 
living’, and the Hoover Committee found a 
balance, work longer for more quality leisure 
time.

 The modern ‘rat race’ was born on the wheel 
of ‘more is better’.

> 
Products

< 
Leisure Time
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“It Would Take Four Earths...

…for everyone on the planet to live the 
lifestyle of a U.S. citizen”

 “The right to consume has become the 
centerpiece of the American dream”

 More is better.  Success is excess.
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More is More

 People today are around 5 times
richer than their great-grandparents at 
the turn of the century.

 But, are we happier than they were…?
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The American Dream

 Despite the astounding 
economic growth in the U.S., 
Americans reported feeling 
“significantly less well-off” 
than they had decades earlier.

Rise in per capita spending 
in the U.S.:  45%*

Decrease in quality of life 
as measured 51%*


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Your Lifeline - Exercise
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Is More Better?

 Hours spent driving each day:  1.1

 Hours adults report watching tv each 
day:  3 hours 58 min

 Hours parents spend with their 
children each day: 1
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Work, Sleep and TV make up 65% of our average day…
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Is More Better?

 Median size of a new house built in the U.S.:
 1949:  1,100 sq. ft.
 1970:  1,385  sq. ft.
 1996:  2,060  sq. ft.
 2018:  2,386 sq. ft.

 Americans with 2 + homes:  ~7.4 million
 Americans that are homeless:  553,000+
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The American Dream

 The average child is exposed to 40,000 advertisements a year
 Percentage of teenage girls who shoplift of have seen a friend 

shoplift:  89%*

 Amount of money spent on:
 advertising directly to children:  $12 billion/yr***

 spending on running shoes: $6.46 billion/yr
 Average pairs per household:  2.6
 % reporting that they used them for exercise:  20%

 weight loss:  $72 billion/yr*****
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Overconsumption

 Consumption X Population
= Carrying Capacity

 Overconsumption is accelerating:
 Depletion of resources annually:

 150-200 species go extinct on a 
daily basis (plant/insect/mammal)*

 Species extinction every 9.6 minutes

 Waste accumulation problems compounding

 Global environmental problems increasing

 >93% of our old-growth forest is now gone
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Overconsumption

 Overconsumption leads to:
 declining quality of life
 enslaves many of us to tedious/morally questionable jobs
 little time for relationships
 lower quality relationships...

(c) National Institute of Financial Education - All Rights Reserved



28

Overconsumption

 Overconsumption is a 
Catastrophe of Us
 declining quality of life
 enslaves many of us to 

tedious/morally questionable jobs
 little time for relationships
 lower quality relationships...
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The Facts About Overconsumption

 Cash Savings
 58% of US Citizens have less than $1,000* in liquid savings
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The Facts About Overconsumption

 Overconsumption is a 
Catastrophe of U.S.
 #1 global bankruptcies –

22,780 corporate and 752,160 
personal*
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• Average U.S. retirement average $95,766 with a 
US median average of $5,000**
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The Facts About Overconsumption

 Overconsumption is a Catastrophe of 
World
 We are modeling an unattainable and 

unsustainable lifestyle.
 The planet cannot support it much longer.
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Why Do We Consume?

 We build walls of ‘stuff’ around us …
 We don’t consider the compounding affect of saving more and 

spending less relative to present quality time.

There is no reason not to 
consume, but consuming for the 
sake of consuming, that we 
need to question.
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Financial Integrity / Fulfillment

 All change is Personal
 This is not about budgeting.
 This is not about retiring.
 This is about Cash and 

Cash Flow Awareness
 Let’s Face Your Money Myths
 & Utilize Tools for greater Money Awareness
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Insights from Reviewing Part 1 Notes and Answers
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Lifetime Earnings –

Memory Joggers:

• Social Security 
Statement s

• Income-tax Returns
• Gifts
• Winnings
• Loans
• Capital Gains
• Illegal Sources
• Contract Labor

Year Income Year Income

Name:

TOTAL EARNINGS:
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Memory Joggers:

• Social Security 
Statement s

• Income-tax Returns
• Gifts
• Winnings
• Loans
• Capital Gains
• Illegal Sources
• Contract Labor

Year Income Year Income

Name:

TOTAL EARNINGS:

Lifetime Earnings –
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Lifetime Earnings – ‘money’ tab

Enter Names 
& Total 
Lifetime 
Money 
Earned 
estimate in 
the ‘money’ 
tab
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Enter Names 
& all current 
income 
information

Current Income – ‘money’ tab
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Complete the second 
tab ‘net’ on the 
Worksheet.  This will 
provide a summary of 
what’s left now from 
your Lifetime Earnings, 
and provide you a 
starting point from 
which we will explore 
your Cash and Cash 
Flow awareness.  
There will be assets 
you have, and 
liabilities that you own 
that make up your 
‘net’.

Personal Balance Sheet
– ‘net’ tab
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What to expect:
 The Life Rating Scale
 Your Money or Your Life?
 Rating Your Stuff
 Fulfillment Curve
 Your Lifetime Earnings
 Beginning Cash Flow Awareness

Part II
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